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ANALYSIS OF THE IMPACT OF COVID-19 AND THE RUSSIAN-UKRAINIAN WAR
ON THE DEVELOPMENT OF INTERNATIONAL TOURISM IN GERMANY

AHANI3 BM/IMBY COVID-19 TA POCINCbKO-YKPAIHCbKOI BINHU
HA PO3BUTOK MDKHAPOAHOI'O TYPU3MY B HIMEY4YU/HI

Germany is one of the leading tourism countries in the EU, where international tourism contributes
significantly to economic development, job creation and infrastructure. Germany is a popular
destination for tourists, attracting millions of visitors annually. Major cities such as Berlin, Munich and
Frankfurt are significant hubs for cultural and business tourism. This article examines the influence of
the COVID-19 pandemic and the Russian-Ukrainian conflict on the German tourism industry between
2000 and 2023. The global pandemic resulted in a precipitous decline in international tourist arrivals
due to the imposition of travel restrictions. However, following the lifting of these restrictions, the tourism
industry began to demonstrate signs of recovery. The impact of the war also resulted in a reduction in
the number of tourists and a shift in the structure of demand, with a greater focus on domestic tourism
and neighbouring countries. Concurrently, Germany remains a significant tourist destination for a
considerable number of European and international tourists. The article presents recommendations for
enhancing the sustainability of the industry, particularly through market diversification, the integration
of digital technologies and the development of novel tourism forms. Furthermore, the paper addresses
the necessity for the tourism industry to evolve in order to meet the demands of a changing global
landscape.

Keywords: international tourism, tourism, tourism industry, Germany, Covid-19, EU, Ukraine, Russian-
Ukrainian war.

HimeuyuHa € 0dHier 3 MPOBIGHUX MypPUCMUYHUX KpaiH €sponelicbko2o Coro3y (E€C). MixkHapooHuUll
mypu3m gidigpae BaxsUBy posib y hopMyBaHHI eKOHOMIYHOT cmabiibHocmi depxxasu, 3abe3neqyyroyu
3Ha4HUll BHECOK y BBIT, cripusitoyu CmBOPEHHI0 POBOHUX MICUb ma CMUMY/IFOKHU PO3BUMOK iHgbpa-
cmpykmypu. Typu3m y HiMeq4uHi WopiyHo rpusabsioe MisbUOHU BiOBIdyBadis, a maki Be/IUKi Micma,
5K BepriH, MroHxeH i dpaHKehypm, € KIIH08UMU YeHmpamu Ky/ibmypHO20 ma 07108020 mypu3my.
Kpim moeo, 6azama icmopisi HiMed4uHu, nam’simku csimoso20 pisHsi ma sickpasi thecmusarii npo-
008XyroMb Mpusab/IroBamu IHO3eMHUX mypucmis, 3MiYHIOKYU i mo3uyii K Halikpaujo2o Harpsimy
B8 €8pori. Cmammsi NpucssiyeHa aHasisy Bi/iugy 080X 3Ha4yuwjux rnooili Ha Po38UMOK MIKHaPOOHO20
mypusmy 8 HimeuyuHi: naHdemii Covid-19 ma pocilicbKo-yKpaiHCbKOI BilIHU. [JOC/OXEHHSI OXOr/IHE
nepiod 3 2000 o 2023 poku ma IpyHMyemMbCs Ha Ki/IbKICHOMY aHasli3i makux rMoKa3HUKIB, SIK Ki/lb-
Kicmb MXKHapPOOHUX Mpubymmis, cepedHst mpusasicme repebysaHHs1 mypucmis y kpaiHi, a makox
BuUMpamu, Wo 30iUCHMBCS IHO3EMHUMU mypucmamu. ¥ cmammi po3e/isiHymo, siK CyBopi KapaH-
MUHHI 3aX00U, 06MEXEHHST Ha MOO0POXi Ma 3MiHU 8 MOBEAIHYI CIIOXUBAYIB Mi0 Yac naHOeMil Mpu3sesu
00 3Ha4YHO20 CKOPOYEHHS1 MypucmuyHUX rnomokig. Ocobsusa ysaza MpuoiaiEMbCsl MOCMynosoMy
BIOHOB/IEHHIO 2as1y3i MIC/IS1 3HIMMST OBMEXEHb | BI/IUBY HA MypuUCMUYHy cchepy MoMIMuUYHUX ma
6e3M1eKoBUX PU3UKIB, BUK/TUKAHUX POCIUICbKO-YKPAIHCLKOH BilIHOH. Bu3Ha4atombCsi OCHOBHI MEHOEH-
yil 8 cmpykmypi nonumy ma npornosuyji, BK/IOYarHU 3MiHU y mpusasiocmi nepebysaHHsi mypucmis
1 IXHIX BUMpPaM, WO CAPUYUHU/IU 3MILeHHST (hOKYCY Ha BHYMPILUHIT mypu3m ma mypucmis i3 cycioHix
KpaiH. B cmammi aHa/1i3yrombCsi €EKOHOMIYHI Hac/lioKu 07151 iHOycmpii mypuamy HimMeq4uHu, 30kpema
3MEHWEHHS1 A0X00I8 Bi0 MXXHapPOOHO20 Mypu3My ma 3MEHWEHHST Ki/IbKOCMI MDKHaPOOHUX mypucmis
B8 HiMeuyuHi, a makox 3MiHU y cepeoHili mpusasocmi nepedysaHHs MXHapPOOHUX Mypucmis 8 Kpa-
IHi. Y cmammi makox HadaHO pekomeHdauyii 07151 MidBuULEHHsI cmilikocmi 2as1y3i 00 MoGibGHUX Kpu3
¥ MalibymHbOMY, aKueHmyo4u ysazy Ha HeobxioHocmi dusepcudbikayii mypucmuyHUX PUHKI8, Brpo-
BaOXEHHs YUGhpOoBUX MEXHO/10 Il | PO3BUMKY HOBUX (hOPM MypU3MY.

KniouoBi cnoBa: MikHapoOHUl mypusm, mypusm, iHOycmpisi mypusmy, Himeuyura, Covid-19, €C,
YkpaiHa, pocilicbko-ykpaiHcbka siliHa.
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Statement of the problem. International tourism An additional destabilizing factor has been

is an essential component of Germany's economy,
contributing significantly to the country's GDP, job
creation, and infrastructure development. However,
in recent years, the sector has faced unprecedented
challenges, notably the Covid-19 pandemic and
the geopolitical conflict triggered by the Russian-
Ukrainian war. The pandemic led to widespread
restrictions on international travel, the imposition
of quarantine measures, and a sharp decline in
tourist flows. This dealt a severe blow to Germany's
tourism industry, particularly to small and medium-
sized enterprises, which were forced to adapt to new
conditions or cease operations altogether.

1ORCID: https://orcid.org/0000-0003-3785-9532
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the Russian-Ukrainian war, which has impacted
Germany'stourism sector throughincreased economic
uncertainty in Europe, rising energy prices, and
heightened concerns among tourists regarding safety.
Furthermore, the conflict has altered the dynamics of
tourist flows, particularly due to a decrease in visitors
from Russia and Ukraine — two important markets for
Germany. This has led to a reduction in revenue in
certain regions that rely on these tourist markets and
has triggered changes in the structure of international
tourism within the country.

Given the above, there is a pressing need for
an in-depth analysis of the impact of both of these



LUNDOPOBA EKOHOMIKA TA EKOHOMIYHA BE3INEKA

crises on the development of international tourism
in Germany, as well as an examination of adaptive
strategies that can support the recovery and
sustainable growth of the sector amid new global
challenges.

Analysis of recent studies ad publications.
O. Tabenska explored the effective development
of one of the main forms of international economic
relations — international trade in goods and
services — tourism. Special attention was given to
the development of both domestic and international
tourism, as well as the set of factors contributing to
the growth of domestic tourism in Germany, including
economic, social, and cultural aspects [1].

P. Kuchynskyi, in his research on tourism in
Germany and the analysis of tourist flows, concluded
that the contribution of tourism to Germany's economy
is significant. Germany is listed among the most
well-known countries on the global tourism market
[2]. At the current stage, tourism plays an important
role in the country's economy, contributing 4.5% to
Germany's GDP. Analyzing Germany's successful
experience in developing the tourism industry shows
that this experience could be applied to address
similar development challenges in Ukraine.

A. Meister et al. examined the dynamics of
international tourism development in Germany,
noting that Germany has a well-developed tourist
infrastructure. Tourism is an important sector of
Germany's economy. The total contribution of the
tourism industry to the country's GDP in 2021 was
6.4%, while in 2019 this figure was 9.8% [3]. S. Fokin
et al. explored event tourism and concluded that
it has not only cultural but also socio-economic
significance for the development of tourism in
Germany [4].

Many foreign researchers have conducted
studies on the development of international tourism
in Germany and its individual regions. For example,
Bauder focused on the potential of urban tourism in
Germany and its internal differences. The issue of
interaction between tourists and locals, as well as
the development of tourism in German communities,
became the subject of research by Schmicker
and Reif. Additionally, Mose et al. focused on the
interrelationship between regional development and
tourism, as well as their impact on the sustainable
development of regions in Germany [5-7].

The purpose of this article is to examine how the
Covid-19 pandemic and the Russian-Ukrainian war
have influenced the international tourism industry in
Germany, with a focus on identifying key challenges
and opportunities that have shaped the sector's
recovery and adaptation strategies.

Presentation of the main research material.
International tourist flows play a key role in the
economic development of many countries, including
Germany, which consistently ranks among the leading

tourist destinations in the EU. The tourism industry
in Germany not only makes a significant contribution
to the country’s gross domestic product but also
serves as an important source of job creation, foreign
investment attraction, infrastructure development,
and revenue generation for the state through tax
contributions.

In particular, the development of tourist
infrastructure stimulates the active growth of regions,
creating new opportunities for local businesses and
supporting the sectoral development of otherindustries
such as transportation, hospitality, gastronomy, and
culture. In the face of global challenges, such as the
Covid-19 pandemic, which led to a significant
reduction in tourist flows, and geopolitical instability
due to the war in Ukraine and other conflicts, the
tourism industry has demonstrated both vulnerability
and the ability to rapidly adapt. Germany is gradually
regaining its position in the global tourism market [8].
This article analyzes the dynamics of international
tourist flows to Germany in recent years, tourist
spendings in Germany and average length of stay
in Germany, it highlights their impact on the national
economy, and outlines the new trends shaping the
development of the tourism industry in the context of
contemporary challenges.

Analyzing the dynamics of international tourist
flows to Germany from 2000 to 2023, several key
trends and changes can be highlighted.

From 2000 to 2019, the number of international
tourists to Germany steadily increased. In 2000, the
country was visited by 18.983 million tourists, and
in 2019, by 39.563 million. This represents more
than a two-fold increase over this period. The main
reasons for this growth include: enhanced marketing
efforts to promote Germany as a tourist destination,
improvements in tourism infrastructure, high-quality
services in the hotel industry and entertainment
sector, hosting of major international events such as
the 2006 FIFA World Cup and others.

The most rapid growth was observed from
2009 to 2019, when the number of tourists increased
from 24.220 million to 39.563 million. This can be
partially attributed to the economic recovery after the
2008 global financial crisis and the growing popularity
of Germany among tourists from both EU countries
and beyond.

The Covid-19 pandemic became the biggest
challenge for the global tourism industry, and
Germany was no exception. In 2020, the number of
tourists sharply declined to 12.449 million, a 68.5%
decrease compared to 2019. In 2021, the situation
worsened further, with the number of tourists dropping
to 11.688 million.

This decline can be explained by the
implementation of strict quarantine measures,
restrictions on international travel, closure of hotels,
museums, restaurants, and other tourist attractions,

197




BUMYCK 5(14) 2024

24421
28374

23569

-
—g———

L)

-
-
-
cnseSE
-
-

o

S A & O N

S
S QL. " 0%0

Vv

30411

WY Y N2 AN N A NP

Q

YTYY Y Y Y Y Y Y Y Y

31545
32999
34970
35555
37452
383881
39563

284163

-

.
b -

-

11688

—— ] 2 ]9

9 0 > 0

o

5 AV
AP
) q?

LY
<
19

o¥

0, 0°,0° 0", 0 S

qp

<

Figure 1. Number of International Tourists in Germany from 2000 to 2023 (thousands)

Source: compiled by the author based on [9]

a general decrease in mobility, and fear of travel due
to the threat of iliness.

In 2022, Germany began to recover its tourism
industry. The number of tourists increased
to 28.463 million, which marked a significant
improvement after the crisis years of 2020-2021.
However, even this level was significantly lower than
pre-Covid figures.

In 2023, the number of tourists reached pre-
crisis levels again — 39.578 million, exceeding the
2019 figures. This indicates the strong adaptability of
Germany's tourism industry and the effectiveness of
recovery measures. The main factors contributing to
the recovery of international tourism include:

1. The lifting of quarantine restrictions. It is worth
noting that, due to the onset of the Russian-Ukrainian
war and the influx of refugees from Ukraine to
Europe, all quarantine restrictions were lifted almost
immediately.

2. The growing interest in cultural and ecological
tourism.

3. Active use of digital technologies to attract
new tourists and make booking existing trips more
comfortable.

The long-term growth of tourist flows to Germany
indicates the country's attractiveness as a tourist
destination. Covid-19 posed a serious challenge
to the international tourism sector, but thanks to
successful recovery measures, the number of tourists
returned to pre-crisis levels.

The stable recovery in 2023 points to further
growth potential, especially in the context of new
tourism trends and technologies. The trend line
shows long-term growth in tourist flows to Germany,
with short-term declines during the 2008 financial
crisis and the Covid-19 pandemic. In 2022-2023,
Germany demonstrated a rapid recovery in tourism,
indicating the sector's high resilience.
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Although the overall numbers of tourist flows have
increased, the Russian-Ukrainian war may have
affected the structure of tourists. For example, the
number of tourists from Eastern European countries,
particularly Ukraine and Russia, likely decreased.
Instead, there may have been an increase in tourist
flows from other regions, particularly from the EU or
countries less affected by the conflict.

The war led to rising energy prices, inflation, and
economic uncertainty in Europe, which could have
constrained some tourist flows from countries facing
economic difficulties [10]. However, considering the
increase in the overall number of tourists in 2023, the
impact on tourist flows to Germany turned out to be
less significant.

There is no direct and strong negative impact of the
war in Ukraine on international tourism, particularly on
the total number of international tourists to Germany,
as the tourism sector has been steadily recovering to
pre-crisis levels since 2021. However, the Russian-
Ukrainian war may have influenced the structure of
tourist flows and, to some extent, tourism patterns
within Europe.

Next, we will analyze how the average length
of stay of tourists in Germany changed between
2000 and 2023.

Analyzing the data on the average length of
stay of international tourists in Germany from
2000 to 2023, several trends can be identified, and
conclusions can be drawn regarding the overall trend.

From 2000 to 2019, there was a gradual decrease
in the average length of stay. In 2000, tourists stayed
in Germany for an average of 2.32 days, whereas
by 2019, this figure had decreased to 2.10 days.
The main factors behind this decline may include:

1. Changes in tourist priorities, particularly the rise
of short trips (so-called "city breaks") that became
popular among European tourists.
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Figure 2. Average Length of Stay of Tourists in Germany from 2000 to 2023 (in days)

Source: compiled by the author based on [9]

2. Increased availability of air travel and the
simplification of travel through low-cost carriers,
which allowed tourists to take short weekend trips.

3. Competition with other European destinations,
influencing tourists to choose shorter trips to different
countries.

The average length of stay sharply increased
during the Covid-19 pandemic. In 2020, this figure
rose to 2.30 days, and in 2021, it increased further to
2.40 days. This increase can be explained by:

1. Limited opportunities for frequent travel, which
meant that tourists who were able to travel stayed
longer.

2. Unstable air travel conditions, leading tourists
to choose longer trips to reduce risks and restrictions.

3. A shift in tourism focus to relaxation and
recovery after the stressful period of the pandemic,
rather than short business trips.

In 2022, the average length of stay decreased
again to 2.20 days, and in 2023, it slightly increased
to 2.25 days. This indicates a gradual return to pre-
crisis tourism models, although the level has not yet
reached pre-pandemic figures. The persistence of
some travel restrictions or new trends in international
tourism may have caused tourists to stay slightly
longer than in 2019.

Looking at the entire period from 2000 to 2023,
the overall trend line is downward. There is a gradual
reduction in the average length of stay, despite several
anomalies related to the pandemic. This suggests
that, in the long term, tourists are shortening the
duration of their trips to Germany. The main reasons
for this could be changing consumer preferences
and structural changes in tourism, with shorter trips
becoming more popular.

The impact of the Russian-Ukrainian war on the
average length of stay of tourists in Germany since

2022 is not clearly visible in the data. However, there
are several potential ways in which the war could
have indirectly influenced the length of stay:

1. The war led to a large flow of refugees from
Ukraine to Germany. However, refugees cannot be
considered tourists, so their impact on the average
length of stay in tourist statistics is minimal or
nonexistent.

2. Due to the war, the flow of tourists from Ukraine
and Russia significantly decreased. This could have
affected the overall structure of tourists but not
necessarily the average length of stay. For example,
tourists from other countries who compensated for
the reduced flow from Ukraine and Russia may have
had similar or slightly different behaviors regarding
the length of stay.

3. The war caused economic difficulties in Europe,
including rising energy prices and inflation, which
may have influenced tourists' decisions regarding the
length of their trips. However, based on the presented
data, in 2022 and 2023, the length of stay fluctuated
within normal levels, and it cannot be clearly stated
that the Russian-Ukrainian war significantly changed
this indicator.

4. The sharp increase in the length of stay in
2020 and 2021 was primarily related to the Covid-
19 pandemic. After that, in 2022, the average length
of stay returned to levels closer to pre-crisis levels.
Therefore, the impact of the pandemic on the
average length of stay was much greater than that
of the war.

The war in Ukraine likely did not have a direct
significant impact on the average length of stay of
tourists in Germany. The main factor determining
changes in the length of stay between 2020 and
2023 remained the Covid-19 pandemic and the
associated restrictions.
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Figure. 3 Expenditure of international tourists within Germany from 2000 to 2023 (million USD)

Source: compiled by the author based on [9]

Next, we will analyze how the spending of
international tourists in Germany changed.

Analyzing the expenditures of tourists in Germany
in millions of US dollars from 2000 to 2023, several
key trends can be identified, leading to conclusions
about the overall trend line. From 2000 to 2008,
there was a steady increase in tourist expenditures.
In 2000, expenditures were 24,943 million USD, and
by 2008, they reached 53,402 million USD. In 2009,
tourist expenditures dropped to 47,499 million USD,
a response to the global financial crisis of 2008. This
decline could be attributed to economic instability,
reduced purchasing power, and a general decrease
in global travel. After 2009, tourist expenditures
began to rise again, reaching 58,721 million USD in
2014. This indicates a gradual recovery of the global
economy and increased tourism activity in Germany.
Expenditures decreased in 2015 to 50,669 million
USD and reached a minimum of 40,011 million USD
in 2017. Reasons for this may include fluctuations
in financial markets and changes in tourist demand.
There might have been a shift in the structure of tourist
flows or the emergence of competing destinations.
In 2018 and 2019, tourist expenditures remained
stable at 42,895 million USD and 41,779 million USD,
respectively, reflecting the stabilization of the market
after previous fluctuations.

During the COVID-19 pandemic in 2020-2021,
expenditures sharply dropped to 22,068 million
USD in 2020 and 22,137 million USD in 2021.
In 2022, tourist expenditures began to recover,
reaching 31,257 million USD, and in 2023, they rose
to 34,789 million USD. This indicates the gradual
recovery of the tourism sector after the pandemic.
Considering the overall trend from 2000 to 2023, the
trend line shows an upward trajectory leading up to the
pandemic, despite short-term declines. From 2020,
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there was a sharp drop in expenditures due to the
pandemic, but since then, expenditures have started
to recover. Based on the data on tourist expenditures
in Germany from 2022, there is no clear direct impact
of the Russian-Ukrainian war on tourist spending.

The Russian-Ukrainian war likely had an indirect
impact on tourist expenditures through economic
factors, but the main driver of changes in expenditures
was the post-pandemic recovery. The data show
a gradual increase in expenditures in 2022-2023,
indicating that the war’s impact was not decisive for
the overall tourism flow and expenditures.

Conclusions. Germany demonstrated steady
growth in international tourist flows from 2000 to
2019. This reflects the country's popularity as a major
tourist and business hub within the EU and Europe
as a whole, as well as the continuous development of
international tourism in the country.

Key factors behind this growth include: a stable
economy and infrastructure development, the
appeal of large cities, cultural heritage, and business
travel, ongoing government support for the tourism
industry and the growing popularity of Germany as a
destination.

The global financial crisis had a short-term impact
on tourism in Germany, with the number of tourists
decreasing to 24,220 thousand in 2009. However,
economic recovery in the following years led to a
rapid increase in tourist flows.

The pandemic became the most significant
factor leading to a sharp decline in the number of
international tourists to Germany, with a more than
70% drop compared to 2019. The average duration
of tourists' stays increased during this period
(to 2.30 days in 2020 and 2.40 days in 2021), likely
due to a limited number of trips and people staying in
the country longer.
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Since 2022, there has been a rapid recovery in
tourism, signaling the high resilience of Germany’s
tourism industry and its active recovery after
pandemic restrictions. Tourist spending grew steadily
from 2000 to 2008, with a decline during the financial
crisis and the Covid-19 pandemic. In 2020 and 2021,
tourist spending was halved, but active recovery
began in 2022.

There has been no direct impact of the Russian-
Ukrainian war on tourist flows and expenditures in
Germany. The recovery post-pandemic was the main
driver of changes in 2022—-2023. The indirect impact
of the war might have affected price increases and
some shifts in the geography of tourists, but these
factors did not lead to noticeable declines in indicators.

International tourism in Germany has proven
resilient to economic crises and pandemics,
demonstrating its ability to recover quickly.
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